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Who are Procure Smart
& what do they do?
Procure Smart are a brand new B2B service switching 
provider with a smart future. It’s brand voice is more 
reminiscent of a comparison website than a utilities 
broker, with language like “switch smarter” and “get 
smart” alluding to the business’ tech related ambitions.

Procure Smart  //  The Logo



The Logo
Procure Smart needs a logo that not only represents 
what they offer, a smart service switching experience, 
but also their tech related ambitions with a fully 
digital user experience. 

The icon is based upon the toggle switch from 
common digital user interfaces. It represents 
switching an old service provider off and a new 
service provider on. The slanted angle of the double 
switch and the lowercase lettering  also represents 
the form of a URL i.e. https://procuresmart.com.
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Choosing the colours
There’s two key elements to consider when choosing any 
brand colours;

Aesthetics
 Choose colours that work in harmony and 
 complement each other. 
 Contrast is key for accessibility, legibility and usability.

Emotions
 Different colours have different characteristics, what 
 characteristics does Procure Smart convey?
 Colours also have cultural references which should be 
 taken into consideration.
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Brand Colour 
Theory
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Brand Colour 
Theory

Navy
Trustworthy. Professional. Reliable. Authority. Loyal

Orange
Optimistic. Freedom. Instinctive. Low Cost. Warm. Friendly.

Green
Natural. Growth. Eco. Safe. Prosperity. Conscientious.
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Orange vs Green
Accessibility: Both colours provide a good contrast to 
the navy and earn AAA rating on the WCAG 
Accessibility Criteria.

Compatability: Both colours are of a similar distance 
to navy on the colour wheel, meaning both colours 
compliment navy well. However, the orange provides 
more vibrance.

Meaning: Orange is culturally associated with low 
cost, budget brands and is also known for its energy 
and creativity. Green is associated with health, nature 
and eco-friendly causes.
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greener business switching
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In summary
Navy is chosen as the primary colour as it’s reliable, 
trustworthy and professional. Orange and green 
both work well as secondary colours and either 
would provide a strong brand identity. However, 
due to the fact that orange’s characteristics are 
more in line with Procure Smart’s i.e. low cost, 
energetic, and ambitious, I would choose orange as 
the secondary colour to the primary colour navy. 

Maybe green could be used in the future if the 
company ever decided to focus on switching to 
renewable energy solutions.

Procure Smart  //  The Logo


